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 Training Materials  

for more Walking & Cycling for local trips  

These slides form part of the set of tools to assist you to 

undertake projects to promote more walking and cycling for 

local trips in your community.   

 

These slides can be used directly in presentations to your 

stakeholders or target groups, to train others on the issues 

of walking and cycling or for your own reference as you 

develop your ideas. 
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Having an idea: checking the general issue and good 

practice - examples from Active Access 

 

 

The following slides provide some examples from the Active Access project that you can use 

in presentations to promote these ideas to others. 

For full details of these projects please refer to The Project Brochure and other training 

materials. 

 

Other resources for good practices from Europe and around the world are listed in the training 

materials, are available in The Annex and on  

www.active-access.eu 
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Students as a target group became 

stakeholders in Cyprus 

In Nicosia, Cyprus, high school students were 

initially a target group to be encouraged to 

walk and cycle to school more. 

They became stakeholders as they developed 

short films about active travel to express their 

expectations.  They used these films to 

influence their parents and local planners, 

politicians and the media. 
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Buy local campaign, Budapest  
A loyalty campaign to encourage people to shop 

locally, on bike or on foot. Prizes could be won by 

collecting points.  Prizes were vouchers for local shops 

- encouraging people to shop there again. 

 

Almost 100 shops joined the campaign in Zugló, 

Budapest.  

 

The campaign enjoyed the official patronage of Dr. 

Ferenc Papcsák, Mayor of Zugló.  

 

At the end a ceremony was held, where Zugló’s 

Deputy Mayor awarded prizes to the winners. Events 

were held at shops involved in the campaign. 
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Walking Maps in Aveiro, Portugal 

Walking maps of the historic town 

centre were produced with support of 

shopkeepers and local stakeholders 

to encourage people to choose to 

walk there. 

The second edition expanded beyond 

the centre of town, to all residents 

and included travel time. 

Novelty factor attracted a lot of media 

and political attention.  A third edition 

is planned. 

The maps have generated a lot of 

interest and spurred new projects for 

walking. 
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Mapping the walk to school in L’Alcudia, 

Spain 

AER developed a program to engage schools 

on walking to school through a process of 

mapping routes, auditing those routes and 

piloting walking buses.   

These routes have been recognised by the 

Mayor and permanent markers are being 

installed by the municipality.  
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In Murska Sobota, we are shopping by foot 

or by bike 

‘Dr Bike’ to check your bicycle and walking 

maps encouraged locals to choose to ride and 

walk to do their shopping. 

All the shops invited to join the campaign 

supported the campaign and gave coupons to 

customers who came by foot or bicycle. 

A media event at the end provided more 

opportunity to promote walking and cycling.   
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Enterprises form an association to plan for 

mobility in Annecy, France 

Following a mobility audit, the enterprises formed an 

association to ease the task of implementing actions. 

4 priorities were defined and 2 commenced: 

•safer access to the zone for walking and cycling 

•set up a car-sharing strategy 

Working on better coordination of public transport 

services and routing 
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Building momentum in Tartu, Estonia 
Building momentum and interest over 

three years led to success.  

After initial negative media, a more pro-

active approach and engagement with 

the media led to positive stories through 

more channels and more information 

reaching citizens.  

Finding stakeholders to support car free 

day brought funding and assistance for 

car free day. 

Support for other projects also grew as 

walking and cycling became more 

familiar. 
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Health Paths in Koprivnica, Croatia 

A number of walking paths were created, mapped 

and equipped with benches, water taps and safe and 

attractive green resting places. The network was 

tested through a walking audit, involving potential 

users.  

Promoted by the tourist authority for their 

attractiveness, health professionals for their benefits 

to the general population and especially patients. 

Due to the great interest created around this first network of walking paths in Croatia, 

local sponsors were found to organise events and promotion along the paths in the 

scope of European mobility week and Active access spring campaign. 
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Innovative ideas from Graz, Austria 

In Graz, they adopted some very creative 

ways to promote walking and cycling: 

•celebrate a child’s first steps in the local 

paper 

•invite seniors to try a shopping trolley 

•invite citizens to test ride pedelecs 

•hold impromptu events on street to attract 

attention and generate discussion 

•take a walk with your local politicians to 

talk about your neighbourhood 
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Successful traffic snake game in Harghita 

County, Romania 

Before the game:  

•29% of children came in an eco-friendly way, 

71% by car;  

During the game  

•95% in an eco-friendly way and 5% by car 

2 weeks after finishing the game  

•54% in an eco friendly way, 46% by car.  

 

There was good media coverage and a 

sustained change in behaviour.  And they can 

play again, anytime they like. 
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Street event between the walls of the 

citadel in Alba-lulia, Romania 

Events are a great opportunities to do many things 

at the same time: 

•celebrate previous activities, i.e. display drawing 

competitions and the traffic snake game 

•hold workshops and bicycle repair shops to help 

people on the day  

•street theatre 

•present awards with local politicians 

•host walking tours 

•undertake surveys of local people 
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Having an idea: checking the general issue and good practice - 
examples from Active Access  

Gathering local information 

 

 

 

 

1 

2 

3 

4 

5 

6 

7 



www.active-access.eu 

Sources of local information 

• local people: surveys, meetings, workshops 

• existing policies, plans, financial commitments 

• counts and observations 

• infrastructure provision and condition 
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Having an idea: checking the general issue and good practice - 
examples from Active Access  

Gathering local information 

Defining goals and target groups - a template 
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Understanding target groups 

 

Target group 

 

General way of thinking 

 

Message 

People going to large malls on 

the city’s periphery 

“I think it is cheaper to do my shopping 

in malls.” 
Spend your money on goods instead of fuel. 

People open to cycling 
“I have got a bike but I use it only on 

weekends.” 

Your bike is not only for sports.  Discover it as a 

vehicle and use it for going to work / school. 

People who get the diagnosis 

“lack of physical activity’ from 

their doctor 

I have no spare time, it’s too hard 
30 minutes of physical activity is easy to do as part 

of everyday routine by choosing to walk or cycle 

Senior citizens that use their car 

for short trips 

The shops are too far to walk and I don’t 

know anyone 

We can tell you what is available locally and put 

you in touch with local walking groups 

Young Parents 
It’s unsafe for my children to walk and 

easier for me to drop them to school 

We can make it safer and give you more time by 

having them walk to school 

Newcomers to the district 
I don’t know where anything is but can 

get to the big stores in my car 

Find out what is available locally for shopping, 

leisure, schools before you drive out of the area 
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Having an idea: checking the general issue and good practice - 

examples from Active Access  

Gathering local information 

Defining goals and target groups - a template 

Setting up an action plan - example from Cyprus 
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Walking Bus/Traffic Snake Game 
Action in Cyprus Primary Schools 

Walking School Bus in Nicosia 

• Mental map before: children to express their  

perception of how they arrive at school. 

• Survey before the campaign: current travel  

behaviour (hands-up survey), mode of  

transportation (with stickers).  

• Campaigning: Awareness is risen in professionals, 

teachers, parents, school children for the issue and 

actions 

• Walking Audit: the “walking bus” route is checked 

(with a Minister, and politicians from the area 

invited). 
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Walking Bus/Traffic Snake Game 
Action in Cyprus Primary Schools 

Walking School Bus in Nicosia 

• Walking Bus action: 

training the children (with the police) – starting  

the Walking Bus once a week, then more –  

continuing over period of 2 months minimum  

• Evaluation after the campaign: based 

on hands-up survey on modal split by the teacher 

• Mental map after: children who participated in the 

walking bus are asked to draw their experiences, 

surroundings, and feelings  
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Having an idea: checking the general issue and good practice - 

examples from Active Access  

Gathering local information 

Defining goals and target groups - a template 

Setting up an action plan - example from Cyprus 

Involving stakeholders - benefits of walking and cycling 
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Know your stakeholders 

To School: 

• parents 

• teachers 

• planners 

• The Mayor 

• police officers 

 

To Shopping: 

• shopkeepers organisation 

• chamber of commerce 

• municipal planning  

• NGO (consumers’ credibility) 

• restaurant owners 

 To Work: 

• local companies and councils 

• senior management  

• trade unions      

• health organisations 

• mobility providers 

• consultants    

    

For health and leisure: 

• tourist associations 

• public transport operators/authority 

• health insurance companies 

• electricity and equipment providers (pedelecs) 

• social media groups 
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The benefits of walking and cycling - more than 

just transport! 

• Keeping healthy (physical activity)  

• Bringing life to urban centre (retailers, creative jobs) 

• Saving energy, substitute for polluting modes    

• Quality of life in housing areas 

• People feeling safe in public space – other people about 

• Keeping people autonomous and socially included 

• Enabling employees get to work without a car 

• Fine grained infrastructure – creating more jobs per M € 
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Dear Energy Saving Agency: 

daily zero CO2 transport in the plan?  

C.Gertz 2010 at SRL Conference  

We need to enable people to choose lower energy modes for their different 

trip purposes - keeping local trips for walking and cycling and longer trips 

by public transport, rather than all trips by private car. 
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Climate Change Effect from Transport 

• Regarding the user groups in 

daily practice:  

• Frequent bicycle users 

showing a reduced „foot print“ at 

high mobility 

• Large portion of CO2 emissions 

coming from frequent car users, 

also from very heavy public 

transport users.  
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Specific Focus of Energy Agencies 

   

    - to work: high traffic volumes & distances daily;  

 sustainability charter of companies 

   

- to school: children familiar with daily car free  

 mobility, creating habits for daily energy saving 

 

- to shopping: supporting short trip patterns to shopping facilities,  

  keeping district centres as hubs of the community 

 

    - for recreation: large distance can be substituted by destination within reach 

 

 

Energy saving in our communities needs to happen on many 

fronts including our individual habits and daily decision 

making on mobility patterns 
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Dear Public Health Association : 

no time left for the gym?  

Save time by integrating activity into daily mobility patterns, for example cycling 

to work or walking to any leisure location!  

Enjoying a local „car free day“ event to have outdoor activities together on the 

road.  
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Health promotion agencies: 

- to work: internal culture of stair-walkers,  

cycle commuters and healthy employees 

 

- to school: establishing new habits of  

physical activity from childhood   

  

- for recreation: fun of travelling together, experiencing active   

 travel under comfortable conditions in leisure time can continue  

 for other travel purposes later 

 

Physical activity integrated into daily mobility patterns is an easy way to achieve the 

necessary number of steps walking or the time cycling for health benefits. 
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Dear Parents, Teachers, … 

more children’s autonomy, less parent taxi?  

Driving children to school is not only a matter of parent‘s time budget. 

Adequate physical activities is essential for children’s physical  and social 

development. Keeping them away from all traffic risks might be ultimately less 

healthy than allowing them to use the streets.  
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Dear Regional Tourism Manager: 

are your guests staying/enjoying/spending? 

Significant data available from Germany that cycling tourists spend more 

at local hotels / restaurants than the average tourist.   
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Dear Employer: 

employees arriving fit for work?  

Statistics tell: staff regularly arriving to work by bike take less sick days.  

And less car parking space is needed on the company grounds.  
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Dear Job Centre: 

poor accessibility of jobs without own car?  

For example in rural areas: good opportunities to cycle to (periphery) industrial 

locations is an action to reduce unemployment.  Better access by public transport, 

walking and cycling, instead of just by car is more attractive to younger 

employees.    
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Dear Shopkeeper: 

local buying power going out of town?  

Shoppers who walk and cycle do not buy less than car drivers, because 

they come shopping more often. They need less parking space and 

support local shops .  
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SUSTRANS-Study (Bristol): estimations of retailers on behaviour of customers 

Good Practice in Europe - example „travel to 

shops“  
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Dear Public Transport Authority: 

busy buses during peak hour?  

Cycling to and from the train station reduces the work load of feeder 

buses and other overcrowded public transport at short and medium 

distances at peak hours. Bike&Ride and Public Bike Systems contribute 

to an efficient urban public transport system.  
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Dear Public Transport Authority: 

want more people to use the bus?  

Public transport extends the walking journey - encourage people to walk 

for local trips and use public transport for longer trips. Provide good 

facilities for waiting, information to continue their journey and safe 

comfortable access to stops and people will choose to ride the bus.   
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Dear Urban Developer: 

creating livable places where people can meet? 

People walking and cycling bring activity, vitality and vibrancy to locations. Their 

presence also brings eyes to the location, which help to keep it safe.  

At low speed also some car traffic is possible in shared urban spaces. 
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Dear Housing Administration: 

organise a quality environment, less cars? 

Car free households need fewer parking space s– but a quality parking for bicycles. 

This allows density of housing -  and low traffic noise for all 
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Having an idea: checking the general issue and good practice - 

examples from Active Access  
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Walking Audits 

You can use these slides to 

present the idea and 

practicalities of an 

introductory walking audit 

to your target group or 

stakeholders before going 

on street. 

  

Or to train others to 

conduct an audit. 
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Overview 

• What is a walking audit? 

• 6 steps for doing your own walking 

audit 

• Going out on the street 

• Discussion and conclusions 
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What is a walking audit? 

Time spent on street looking at the environment for walking 

and the experience of walkers  

Opportunity to identify issues as well as generate ideas 

It can be 

•a technical analysis of the physical environment 

and / or 

•awareness raising about the experience of walking 
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A time to discover the area from a walking or 

cycling perspective  (and have a good time together) 
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A time to ask the users for their specific needs in 

the area 
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It is an experiential learning opportunity 

• to open eyes to the reality 

of walking 

• have time to reflect and 

discuss 

• to ‘see’ the environment 

from different 

perspectives: adult, child, 

bike rider, car driver, 

senior, in a wheelchair 

• to appreciate walking 
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 Six steps to set up and do an audit  

 

 

 

1. Define your purpose 

2. Identify your audience 

3. Select the location 

4. Design the walk 

5. Material for the walk 

6. Debrief after the walk 
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1. Define your purpose 

• To experience and understand walking 

and how the environment impacts on that 

experience 

• To generate a list of ideas and works to 

improve the walking environment 

• How will you use the information 

gathered during the walk? 

• Focus on walking as the priority, 

compromise comes later! 
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2. Identify your audience 

• Invite people to influence, stakeholders: 

media, business owners, shopkeepers, 

police, planners, engineers, politicians, 

parents and identify their current attitudes to 

walking 

• Invite people who walk, target groups: 

especially those with particular needs: 

children, seniors, mums, people with a 

disability 
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3. Select your location 

• be relevant to the priorities of your project, for example 

where elderly people live, around a school or in the town 

centre 

• ensure it illustrates the issues faced by walkers and the 

potential for more walking 

• it can contain opportunities for improvement works, 

especially small, immediate actions 

• consider the local politician and their attitude to walking 
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4. Design the walk 

• not too far or too long, max 60 minutes and 

possibly only 500m long if a lot of detail to 

discuss 

• walk the route beforehand to check for risks and 

prepare notes about points to highlight 

• find somewhere to stop and discuss the 

experience and share ideas 

• remember you will be in a group and need to 

manage this 

Κυπρια

κό 

Κέντρο  

Ευρωπ

αϊκών 

και 

Διεθνών 

Υποθέσ

εων 

«Έλεγχος Ποιότητας Πεζής Μετακίνησης» 
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5. Material for the walk 

• Prepare a map of the route 

• Make a checklist of issues and 

highlights and plot on the map 

• Bring images of potential solutions 

• Nominate a person to take pictures 

and make notes (so others can talk 

freely) 
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6. Debrief after the walk 

• Gather as a group to build a shared understanding of the 

experience 

• Seek best and worst aspects for walking from the group 

• Highlight on a wall map key features and issues 

• Invite participants to identify what they can do for walking and 

to be involved in future actions 

• Outline plan for feedback and next steps 
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Going out on the street: things to look for 

• space for walking 

• quality of the surface 

• facilities - bins, signs, 

seats 

• impact of traffic 

• safe crossing points 

• general amenity 

• walking activity 
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is there enough space for walking? 
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are there quality surfaces? 
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are there facilities?  

 - bins, seats, signs 
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what is the  

impact of traffic? 
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are there enough safe crossing points - for 

everyone? 
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how does it feel, is it 

comfortable to walk 

here? 

is it comfortable to 

sit here? 
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is there walking activity? or signs of it? 
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Let’s go out! 

• small groups 

• stop at three points along the route to look in more detail, discuss 

and make notes - you can of course observe and discuss along 

the way! 

• focus on what is really positive for walking 

• and what really needs to be improved - be as detailed and specific 

as you like 

• consider what the experience might be like for someone with 

different mobility needs 
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Discussion 

• What were the  3 best things for walking? 

• What 3 things need improving? 

• What could be done for very little money? 

• What could be done immediately? 
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Use of sustainable transport means after AA campaign ends  

 

25% 

6% 

1% 

10% 

58% 

Very likely 

Likely 

Not  sure 

Very unlikely 

Non-answer 

Understand the impact of what you do 
Surveys enable you to test people’s responses to individual campaigns and to the 

overall range of activities.  You can ask people about their awareness, involvement and 

subsequent behaviour. 

Results can inform future activities and inform bids for funding. 


