
 

 

 

 

 

 

 

 

 

January 2015 

 

 

Dear applicant, 

 

Thank you for your interest in the role of Press Officer at Campaign for Better Transport. Please find 

enclosed the application pack.  

 

If you would like to apply please complete the application form and attach it, together with a covering letter 

stating why you feel you are the best candidate for the position and what you will bring to our organisation. 

Please also outline two ideas for press releases that could help promote current campaigns (see 

www.bettertransport.org.uk) to the press. 

 

Forms will be accepted either by email to recruitment@bettertransport.org.uk or by post to: 

Campaign for Better Transport 

16 Waterside  

44-48 Wharf Road 

London. N1 7UX 

 

The deadline for applications is 5pm on Monday 2 February 2015.  

 

Interviews will take place on Thursday 5 February; only short-listed candidates will be contacted. 

 

If you have any questions please don’t hesitate to get in touch. I look forward to receiving you application. 

 

Yours sincerely, 

 

 

 

Ruth Chapple 

Head of Operations 

020 7566 6482, ruth.chapple@bettertransport.org.uk  
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Job description  

 

 

Press Officer 

3 days a week 

Angel, Central London 

£19,745 (£32,908 pro rata)  

 

Introduction 

Reporting to the Head of Campaigns, you will provide essential external and internal communications 

capacity for the organisation. Candidates must have the strong communications skills normally associated 

with such roles.  

 

We expect all employees to have a full commitment to the organisation’s equal opportunities and health and 

safety policies and to accept personal responsibility for implementing these. 

 

Good relations with the media are at the heart of our campaigning impact. We need an expert with strong 

communication skills and previous experience of handling the UK press to help us maximise our coverage.  

 

Responsibilities 

 Work with campaigns team to develop press releases and blog entries, and also to develop media 

advocacy for our campaigns 

 Write articles for publication both in print and on the web 

 Distributing press releases to our contact lists 

 Maintain our list of key media contacts and develop relationships with journalists and broadcasters 

 Act as the main point of contact for press and media enquiries (including holding the out of hours 

mobile phone at evenings and weekends) 

 Generate media coverage for the organisation, by feeding stories to journalists and developing new 

contacts where possible 

 Proactively seek opportunity for coverage in all types of media 

 Monitor our media coverage and press clippings 

 Monitor external media environment to identify opportunities for us to get coverage 

 

Person Specification 

 Experience in a similar role 

 Experience in the voluntary sector 

 Strong alignment with our campaigning aims 

 Experience working with journalists 

 Proven written and verbal communication skills 

 Experience writing and editing paper/web publications 

 Strong project management skills and an ability to work to tight deadlines 

 (Desirable) Knowledge of transport or environment policy 

 (Desirable) Experience of working in a campaigning NGO 

 

 



 
 
Working for Campaign for Better Transport  
 

 

Who we are 
 

Campaign for Better Transport is the leading national transport NGO. Our compelling arguments and ideas 

have won us the support of national decision-makers and local activists, enabling us to secure transport 

policies and programmes that improve people’s lives and reduce environmental impact.  

 

Our vision is a country where communities have affordable transport that improves quality of life and protects 

the environment. Achieving our vision requires substantial changes to UK transport policy. We aim to 

achieve this change by providing well-researched, practical solutions that gain support from decision-makers 

and the public. 

 

Specifically we aim to: 

 Be recognised as the trusted authority and voice on transport policy by decision-makers at all levels, 

and make the economic case for sustainable transport 

 Build public support for improving public transport & reducing traffic  

 Have a diverse funding base 

 Act consistently with our vision of improving quality of life and reducing environmental impact 

 

Campaign for Better Transport Charitable Trust is run by a board of trustees; people who have an 

interest in sustainable transport and experience of running a charity. The trust does not have a membership 

structure. We are funded by trade unions, transport operators, local authorities, charitable trusts and 

thousands of individuals.  

 
How we work 
 

Together, we work in a number of different ways to secure good transport policies and programmes:  

 

Political work  

We lobby Ministers, MPs, regional government and local authorities, making sure sustainable 

transport issues are kept high on the political agenda. Our lobbying work is helped greatly by 

members of the public taking part in our email campaigns. We are often asked to advise politicians 

on transport issues, and we comment on a wide range of draft bills, policy documents and 

consultations.  

 

Research 

Decision-makers can’t develop sensible policies unless they know all of the facts. Our research 

makes the environmental and social impacts of transport impossible to ignore, and inspires changes 

for the better.  

 

Work with communities  

We support people who are fighting devastating road-building schemes, working to stop their 

communities from being blighted by dangerous, noisy and polluting traffic, and campaigning for 

better public transport. 

  



Work with transport companies  

We work with transport companies, promoting good examples of companies providing better, more 

affordable services. We also work together with companies to pressure the Government to support 

public transport. An example of our work with transport companies is the Freight on Rail partnership, 

which we host. It works to get goods off the road and on to the railways.  

 

Work with the media  

With our high media profile we are able to make the case for sustainable transport in newspapers 

and magazines, on TV and radio and online. We make the headlines with stories that draw attention 

to scandals like our overcrowded railways, or the spiralling cost of the Government’s road-building 

programme.  

 

You can read more about us online: www.bettertransport.org.uk.  

 

 

Some particulars about working for us 
 

Salary 

Campaign for Better Transport has its own salary scale running from grade 1 for administrative work, to 

grade 5 for the chief executive. Salaries scales are reviewed each year.  

 

Pension scheme 

Campaign for Better Transport operates a group personal scheme, run by Friends Provident. Campaign for 

Better Transport pays 5% of employees’ gross annual salary into this scheme, and employees are 

encouraged to make additional individual payments. 

 

Probation and notice  

All positions are subject to a 3-month probation period, during which employees may leave or be dismissed 

with one week’s notice or by mutual agreement. After that, positions are subject to a one-month notice 

period. 

 

Office hours & location 

Full-time hours are 35 hours per week. The office is normally open between 08.30 and 18.00, and we 

operate core hours of 10.00 – 16.00. There is flexible working around these hours. Where weekend or 

evening work is needed, time off in lieu will be given.  

 

The office is located at 16 Waterside, 44-48 Wharf Road, London, N1 7UX. Most positions are based in the 

office, but in some cases home working may be an option.  

 

Annual leave 

Holiday entitlement is 33 days per year (or the pro rata equivalent for part-time positions), inclusive of public 

holidays, plus 3-4 days compulsory leave over the Christmas/New Year period when the office is closed. 

 

There are provisions for additional leave in certain cases; these are set out in the full Terms and Conditions 

of Employment provided to employees on their first day of work. 

 

Staff loans 

Campaign for Better Transport offers its employees interest-free travel loans for the purchase of public 

transport season tickets and bicycles.  

 

The full terms and conditions of employment are set out in the Statement of Employment, which will be 

provided on the first day of service.  


